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1. Answer the followmg questions as directed :
1x10=10

were Al e o SeER T ¢

(a) The words used in an advertisement
referred to as

(i) data
(ii) artwork
(i) copy
(iv) text
(Choose the correct answer)

Contd.



(b)
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(5 Teweh! AR Tfeream)
Advertising contributes to
(i) economic growth of society
(i) national capital
(iii) power of marketing firms
(iv) chaos in the already congested
marketplace
(Choose the correct answer)

Reator SR Gl |

() A e fes I

(i) <ZI AW

(i) TR YT & I

(v) +f = o @R ¢ wghm
AR

| (T Tewcht AR Tlevear)
One of the most effective methods for

advertising a product is to compare it
with competitive offerings.

(Write True or False)
ARSTIMNE SRR TR 790 ol IR 1
Reivin smfe (7 9 Toige wifEa |

(3% 7 5% &)
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(d)

(e)

(9

(h

Products are purchased for the benefits,
it offers to the customers.

(Write True or False)
T T I PR TR R (O TATR A

IR (3% 7 8% &FA)

Write the full form of AIDA.
AIDA 3 =5} Foitht forit|

Write the full form of TRP.
TRP T 379} Foftht fovai |

Advertising can be used to sell
(i) products
(ii) services
(ii)) ideas
(iv) All of the above
(Choose the correct answer)
Reions wote faat ool RPI A 9>
AT 2

i) =
(i) oW
(ii)) QR
(iv) 87T B!

(i Tewhr AR @ﬁear)
The first American ad agency was set
up by

(i) Gutenberg
(i) Volney Palmer
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(iii) Kuleshov
(iv) E. S. Porter
(Choose the correct answer)

ey SNRIR Re@io 7isg o R
i) et

. (i) TR AT

(iii)) JEHI®
(iv) % 9. <R a
(i Tewch AR Bfeea)

Consumer jury technique is adopted
for

(i) print media
(ii) direct mail
(iii) broadcast mail
(iv) All of the above
(Choose the correct answer)

ol Roies &l sllen = =
() =i MG 7

(i) ASTF (W ~A«
(i) AR (VR o
(iv) GoRT BRI
(1P Gewehr IR Bferean)
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2.

0)

Briefly answer the following :

Advertising means

(i) market

(ii) television

(iij) services

(iv) publicity

(Choose the correct answer)

Retom e |

() &R

(i) T

(i) GRI

(iv) =R
(0% Tewehl AR Tiersay)

2x5=10

wers TR st T i ¢

(@)

(b)

(c)

(d)

What is advertising ?
Re@iom T e

What is media selection ?
NP 1 ion i &Fo

What is emotional advertising ?

oGS Resm e &2

What is advertising theme ?
RealeR s Rag aiw [0
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(e) Give a brief note on full-service
advertising agency.

e ReieRm iR [T o Bt

3. Write short answers to any four of the
following : 5x4=20

o) ez Gif5e o3 Te] fordt ¢

(a) Discuss the qualities of a good
advertisement copy.

93 T [Rewtom BT R St 31t

(b) Write a note on advertising on social
‘media.

AR NgaT K@ 8oT© ot c‘s*mﬁm

(c) Explain the objectives of advertising.

Reatoms TR @sike iy 1|

(d) Write about advertisi;ng audit.
Retsim sifet o o -

() Discuss the recent trends in
advertising.

TS RN TR S5 S I |

(/ What are the advantages of online
marketing ? Discuss.

SEIRH ISRT JRYER F e ScEwAl 31|
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4.

Write long answers to any four of the
following : 10x4=40

e’ Rt 51351 Izis Tes fordl ¢

(@) What are different types of advertising
agencies and how do they differ from
one another ?

RS oo Rersn TIRR & o 3 Reten
YRR B Fore ! F 470 Qe

(b) As advertising manager of a firm selling
cars, give reasons for your demand of
twenty per cent increase in advertising
budget.

Bt SIS} Reh) a1 s Reaio Ao it

o Re@ssig et [+ =it Ifa 31 IR -

wefit |

(c) What are the major types of advertising
media ? Explain their characteristics.

Rfen aoe Reiee 30 g &2 -
RETE s 341 |

(d) Discuss the nature and importance of
advertising.

R el e o3 SiTEsa 3141
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(e) How do the legal aspects influence in
advertising ? Explain.

i3 2iferas Reiene some T dor [wis
FE? I8, #1

() Explain the growth of advertising
industry and write a short note on
future of advertising in India.

Reate TopeR [RerR g &, «69ce
TieTde R@ie oaes 8oFe b3F &l |

(g9 Explain the functions of advertising
agency.

Feom ER FIRETPRE SCEm 54 |

(h) What are the common advertising
appeals ? Discuss it.

fReaIofR AANLEe SRR & fF 2 Sicesa 4 |
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