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The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.

1. Answer the following as directed :
1x10=10

TR Roaerins O fa e

(i) Marketing starts where production
leaves off. (Write true or false)

T Teoin (T  Oleg IS TS A |
(% I J8F f79)

Contd.



(i) Marketing is a part of selling. : (iv) The whole behaviour of a person while

(Write true or false) making purchase is termed as

TR Riee PRI G = | |
(o A w% )

(iii) The concept of marketing mix was

B! JET FAIBI0 T TS ANAS IYTS
@R =™

developed by (a) selling behaviour

ForeRd s LRt wife 4Rt
ReFl TR
(a) N. H. Borden
. 3P, I_CH (b) consumer psychology
(b) Philip Kotler N TG

Referet TTTR

_ (c) consumer behaviour
(¢ W. T. Stanton

RS, B, GO TS TR
(d) Prof. Paul Mazur : (d) consumer response
TR 25T NG | TorereR IR
( Choose the correct one ) ( Choose the correct one)
( o7 G AR Cleresr )

( o5 GeIh AR Clarsdr)
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(v) The last stage of the product life

cycle is
TN A b (¥ B T
(a) maturity

sl

(b) decline

SRS
(c) obsolescence
- ORY

(d) None of the above

8oFF OIS W

( Choose the correct one)

( 9% Cewh! AR Claeqr)
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(vi) Prestige pricing policy is applicable
under which of the product ?

CFINCB! TR AT AR EOIRIN ST
ATANeT 2

(a) Essential commodity
TR AR
| (b) High tech cofnmodity
T agfer AN
() Luxurious commodity
Rart sdt

(d) None of the abovel
@7 GBS T
( Choose the correct one)
( &% ©GCo! AR Clesar)
(vii) Pricing policy should aim at increasing
(Fill in the blank)

FET 8o o3y
(o2 739 331 )

IR O
S |
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(viii) Perishable goods require
selling. ( Fill in the blank)

oS Mg 48 @ T AW AT
Rfer T3 (PUZH 279 7 )

(ix) The word ‘advertising’ is derived from

word. (Fill in the blank )
Resiolg 16 Ao advertising
ﬂwae@taﬁﬁtaman,
( TG 239 )
(x) Personal selling is one of the parts of
— mix. o
( Fill in the blank )
pors R ———— T @ Bt
(0T 799 3 )
Answer the following questions very briefly :
' 2x5=10
OF SPTE Sf 5F B fml 8
(i) Define marketing.
IGIIRE e Al |
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(i) Mention any two sociological -

determinants of consumer behaviour.

TATOISR SBITS O (AR Ricplear q!
AN ToiwiA St 9

(iii) What is consumer good ?

@ﬂ@@ﬁﬁauﬁaﬁiqﬁmﬁiﬁﬁapﬂ ?
(iv) What is packaglng ?
" ottt A R 2

(v) Explain the role of ‘sample’ as a method
of sales promotion. \

ﬁ@aqﬁﬁwwoﬁmiﬁ$mﬂ%ﬁﬁmi%ﬁkmﬁiaaq
S

Answer the following questions : (any Jour)
5x4=20
ﬁhﬁ%ﬁﬁsamﬂaﬁaﬁmﬁsﬁhn (Rt s135Y)

(i) Discuss the importances of marketing.

TR SFPTZ SIS 74 |
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(i) Write briefly about any two price
policies.

RiceIe! 751 i 1 eraifey Racy wiefee
ot

(iii) Write a brief note on product

simplification strategy.

7T AR e R S b G
ferat

(iv) Discuss the role played by distribution

channel in modern business.

S e Rewet Tt ot Bfvet by
3 =0 |

(v) Write the difference between advertising

and sales promotion.

R@iom o5 R gl Tiwrs iy B
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(vi) Discuss the ‘ir;temal factors affecting

price of a product.

mwwém%wwﬁq
TAMITTE ST 4 |

What is marketing mix ? Explain different
elements of marketing mix. 2+8=10

TR Fe e & ¢ e e Ries
AR DI 301
or/ &3t

Discuss different functions of marketing.
10
FEFFIes Rfen IGIE Siees 3 |

What is market segmentation ? Discuss the
importances of market segmentation.
' 2+8=10

T AfeeRd T B 2 o AfeeTaT IR
ot
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Or/ &34

Discuss the factors affecting selection of
advertising media. 10

Rezi=i Migw oo derifte =1 Tomimemg 399
=

What is sales foreéasting ? Discuss different

methods of sales forecasting. 2+8=10
R =il T B 2 Rt somet oAifo-
IR, SNCETH 541 |

Or/ &34/

What do you mean by new product ? Write
different stages of developing a new product.

2+8=10

T ¥ A & ? A N TR TR ot

Explain different methods of pricing of a
new product. 10

g TN T iR g RS simfesmg B
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Or/ 9t

What is sales promotion ? Discuss the
importances of sales promotion. 2+8=10

RF g W B 2 RF Iosin evwng
SiCEIG S |
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